1.2.2.2 Profile of Occupations

Graph-24. Types of Occupation of Consumers in Jabodetabek within the Latest Week
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Graph-25. Distribution of Consumers in Jabodetabek Based On Income, 2009

50.000 - 300.000 NG 6 5%
300.001 - 500.000 (EEEGEG_—_—__— 9, 7%
500.001 - 750.000 GGG 12, 5%
750.001 - 1.000.000 I 22,09
1.000.001 - 2.000.000 | IE—— 33,4%
2.000.001-3.000.000 NEEG_—_———— 9 0%
>3.000.000 NN 6,9%

Source: Central Bureau of Statistics (BPS), processed by MARS

www.marsindonesia.com

Graph-26. Fileds of Works of Consumers in Jabodetabek, 2009
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3.1 Minimarket Visits

3.1.1 Last Time of Minimarket Visit

Graph-290. Last Time of Minimarket Visit (%)
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Table-66. Last Time of Minimarket Visit Based On Cities (%)

o0

e g o 5 & 5

Time _ g 3 5 B 5 a 3 =
2 3, S & A by = & S

< aweek ago 245 285 276 263 265 75 244 87 164
1-2 weeks ago 243 225 312 211 329 237 154 212 185
2 - 4 weeks ado 18,6 174 232 224 213 204 127 167 118
> a month ago 25 226 150 260 151 270 278 328 178
Never n2 90 31 43 43 213 197 205 355

Source: MARS Indonesia

169

www.marsindonesia.com



Graph-301.Time (hour) of Shopping Center Visits Based On Socio-Economic Status, 2009
(%)
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Table-89. Time (hour) of Shopping Center Visits Based On Socio-Economic Status, 2009

(%)
Total SES

Time (O’Clock) A B C D&E
01.00-06.00 0,5 0,0 0,1 1,1 0,6
06.00 - 09.00 0,3 0,2 0,2 0,3 0,6
09.00-10.00 3,2 2,8 2,1 3,0 5,8
10.00 - 11.00 11,9 10,8 9,5 13,9 11,8
11.00 - 12.00 10,9 9,4 8,8 12,6 11,9
12.00-13.00 11,7 7,5 10,5 14,4 15,0
13.00 - 14.00 16,4 12,5 17,9 16,8 22,1
14.00 - 15.00 18,9 16,5 23,4 19,9 15,4
15.00 - 16.00 22,3 19,3 27,2 21,5 25,7
16.00 - 17.00 27,2 34,3 23,9 24,8 21,6
17.00 - 18.00 23,5 28,8 24,8 20,8 18,1
18.00 - 19.00 28,1 38,8 23,1 25,5 17,1
19.00 - 20.00 23,8 27,3 20,3 24,8 17,1
20.00 - 21.00 8,9 7,6 9,4 10,7 55
21.00 - 22.00 0,7 0,3 1,4 0,8 0,6
22.00 - 23.00 0,1 0,0 0,0 0,0 0,6

Source: MARS Indonesia
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